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• Schedule and monitor social  media campaigns.
• Bui ld and monitor Instagram Story mater ia ls.
• Design custom paid advert is ing campaigns for inst i tut ion-wide in i t iat ives, 
including exhibi t ions and t icketed programming.
• Segment paid social  advert is ing with A/B test ing according to audiences, 
locat ions,  and post placements.
• Produce content pages to support  SEO strategy via Medium.
• Create and monitor digi ta l  campaign col lateral ,  such as social  media graphics, 
audio and video, and web page updates.

• Launched mult i t iered research study examining audience cul t ivat ion for 
mil lennial  generat ion wi th in museums.
• Managed content creat ion,  including images and copy, for  campaign to  market 
survey organical ly.
• Posted to social  media and engaged with community v ia comments and
repl ies.
• Generated analyt ical  data to meet best pract ice market ing in i t iat ives and 
campaign goals.
• Compiled, presented, and publ ished f indings.
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Education
Universi ty of Flor ida, 2017  
Masters of  Arts
Museology

University of  Central  Florida, 2014 
Bachelors of  Arts
Art  History 

Certificates
Fundamentals of  Digi ta l  
Market ing, Google
Google Ads Display,  Google 

Digital Marketing
Social  Media
Content Strategy, Community 
Bui lding, Metr ics Report ing, Paid 
Social  Advert is ing

Social  Media Campaign 
Management
Later,  Social  Studio ,  Tweetdeck ,  
Creator Studio

Digital Strategy
SEO & SEM
Google Analyt ics,  Google 
AdWords, Al t -Text for  images ,  

Website
WordPress, ExpressionEngine, 
Strapi ,  Basic HTML 

Skills
AirTable,  Air ,  Basecamp,  Canva,  
Photoshop, I l lustrator,  Salesforce 
Market ing Cloud, Microsoft  Off ice 
Sui te

850.225.5154  
ha leesommer@gmai l  

www.haleesommer.com

Halee Sommer
Dig i ta l  Market ing
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• Develop and implement omnichannel  social  media strategy target ing B2B and 
D2C audiences
• Develop edi tor ia l  strategy for blog, The Moodboard
• Draft  and publ ish SEO opt imized blog posts for  The Moodboard
• Segment paid social  advert is ing with A/B test ing according to audiences, 
locat ions,  and post placements.
• Draft  copy in l ine wi th UX best pract ices across web pages
• Coordinate content creat ion in i t iat ives including video and photo shoots
• Create and monitor digi ta l  campaign col lateral ,  such as social  media graphics 
for  Instagram, Instagram Stor ies,  and LinkedIn




